1. Hoc phin: MARKETING KY NGHE

2. M4 hoc phén: MKT3012

3. Nganh: Kinh doanh qudc té

4. Chuyén nganh: Ngoai Thwong

5. Khdi lwong hoc tap: 3 tin chi.

6. Trinh do: Pai hoc.

7. Hoc phin diéu kiénhoc truwéc: MKT?2001 — Marketing cin ban
8. M0 tiéu hoc phan

Hoc phéan cung cdp cho sinh vién nén tang cua hé thong quan tri marketing khach hang t6 chirc
(Marketing business-to-business, B2B), lam r6 su khac biét gitra marketing B2B va marketing
khach hang c& nhan (Marketing business-to-consumer, B2C), tién trinh hoach dinh chién luogc
Marketing B2B, tng dung kién thirc vao phan tich/danh gia chién lugc Marketing va dé xuét
giai phap trong mai truong thuc tién.

Muc tiéu ctia hoc phan:

- Cung cép cho ngudi hoc nhitng kién thire 1y thuyét va thuc tién vé hoat dong quan tri Marketing
B2B, tir d6 c6 thé phan tich chién luge Marketing hién tai va hoach dinh chién lugc Marketing
tuong lai cho thi trudong khach hang t6 chirc ciia doanh nghiép

- Tao dung cho nguoi hoc cac ki niang 1am viéc chuyén nghiép trong méi trudng toan cau hoa

9. Chuan dau ra hoc phan

Ma CbR X an
, Cap do
cua hoc A 2 ex
TT A Tén chuan dau ra Bloom
phan
Giai thich duoc cac khai niérp Marketing~ B2B va tién trinh quan tri 2
1 CDbR1 | Marketing B2B trong ly thuyét va thyc tién
Panh gia duoc chién lugc Marketing B2B ctia doanh nghiép trong
thuc tien kinh doanh
Hoach dinh duoc chién luoc Marketing B2B cho doanh nghiép 6

3 | CPR3 | trong thyc tién kinh doanh

4 | CDPR4 | Conang luc lam viéc nhom hitu hi€u trong cong vige

5 | CBR5 | C6 ning luc truyén thong hiru hiéu trong cong viéc




Ma tran quan h¢ chuan dau ra chojong trinh va chuan dau ra mén hoc

CPR chuong trinh (:3! § § § § § § § § g (:D g
/CBRménhoc & & (& | |&# | |#@ |# |=@ | |§& |&
CLO1
CLO2
CLO3
CLO4 X
CLO5 X X
Tong X | X X
10. Nhiém vu cua sinh vién

- Tuan thu theo ndi dung khoa hoc, tai liéu va ké hoach dugc giang vién phu trach thong qua.

- C6 mat dy du it nhat 3/4 sb gid 1y thuyét va thuc hanh ¢ 16p. Sinh vién tu chju trach nhiém néu
khong tham dy cac hoat dong dugc danh gia tai 16p.

- Tuan thu ké hoach vé thoi gian.

- C6 nhiém vu theo dbi thong bao trén hé théng elearning va thong qua 16p trudéng, nhoém trudng
vé quy dinh, thay doi trong ké hoach hoc tap.

- Cam két thyuc hién cac bai tap voi nd luc ca nhan, khong vi pham ban quyén, moi tai liéu dan
chung phai ghi rd nguén tham khao.

- Tu giac va chu dong tham gia cac hoat dong nhom.

11. Tai liéu hoc tap

a. Gido trinh

TL1. Business Marketing: Connecting Strategy, Relationships, and Learning; Dwyer

R. and Tanner J.; McGraw-Hill/lrwin, 4th Edition (2008)

b. Tai li¢u tham khdo:

TK 1. Marketing B2B; Nguyén Qudc Tuén; Nha xuat ban Thong ké (2006).

TK2. Business to Business Marketing; Mathur U. C., New Age International Publishers (2008)
TK3. Business Market Management: Understanding, Creating, and Delivering; James C.
Anderson and James A. Narus; Pearson Prentice Hall, 2nd Edition (2004)



TK4. Business-to-Business Marketing, Ross Brennan, Louise Canning, Raymond McDowell,

2010.

TKS5. Business to Business Marketing Management, Alan Zimmerman and Jim Blythe, 2013.

12. Thang diém: Theo thang diém tin chi.

13. Néi dung chi tiét hoc phén

1.1.

1.2.

1.3

2.1

2.2.

111
1.1.2

121
1.2.2
1.2.3
1.2.4

13.1
1.3.2

TL1.

2.1.1
2.1.2
2.1.3
2.14

2.2.1
2.2.2

CHUONG 1
TONG QUAN VE MARKETING B2B
Marketing t6 chirc
Khai niém
Pic diém
Thi trojomg khach hang té chirc
Khach hang t6 chic
San phém, dich vu trong thi truong td chuc
Pic diém nhu cau trong thi trudng t6 chic
Marketing mix trong thi trudng khach hang to chirc
Phén biét marketing B2B va marketing tiéu dung
Su khac biét co ban giita marketing t6 chirc va marketing tiéu ding
Anh hudng su khac biét giita marketing t6 chtrc va marketing tiéu ding
Tai liéu hoc tap
Doc chuong 1 va chuong 2, gido trinh Business Marketing: Connecting Strategy,
Relationships, and Learning; Dwyer R. and Tanner J.; McGraw- Hill/lrwin, 4th
Edition (2008)

CHUONG 2
HANH VI MUA CUA KHACH HANG TO CHU'C
Chirc nang mua
Vai trd chiic ndng mua trong thi trudng to chirc
Danh gia nha cung cap
Xu hudng trong thu mua
Chtrc ning thu mua trong t6 chirc chinh quyén
Ly thuyét do lojong hiéu qua
Ly thuyét do luong hiéu qua

So sanh véi viéc ra quyét dinh dua vao thudc tinh



2.3.

2.4.

3.1.

3.2.

3.3

4.1.

23.1
2.3.2
2.3.3

24.1

2.4.2

2.4.3

TL1.

3.11
3.12

3.2.1

3.2.2
3.2.3

TLI1.

Ly thuyét vai tro
Vai tro trong trung tdm mua
Céc thanh t6 cua trung tim mua
Marketing cho trung tam mua
Ly thuyét quyét dinh mua
Yéu t6 c4 nhan
Yéu tb t6 chuc
Yéu t6 thi truong
Tai liéu hoc tap
Doc chuong 3 va chuong 4, giao trinh Business Marketing: Connecting
Strategy, Relationships, and Learning; Dwyer R. and Tanner J.; McGraw-
Hill/lrwin, 4th Edition (2008)

CHUONG 3
PHAN POAN THI TRUONG TO CHUC VA LUA CHQN THI
TRUONG MUC TIEU
Tim kiém co hoi
Tim kiém co hoi v&i khach hang hién tai
Tim kiém co hoi v6i khach hang méi
Phan doan thi trojong
Pic diém doanh nghiép
Tiéu chi phan doan hi¢u qua
Phét trién phan doan két qua
Luwa chon thj trojong muc tiéu

Tai liéu hoc tap

Poc chuong 5, gido trinh Business Marketing: Connecting Strategy,

Relationships, and Learning; Dwyer R. and Tanner J.; McGraw-Hill/lrwin, 4th

Edition (2008)

CHUONG 4
CHIEN LUQC MARKETING B2B

Cic yéu to trong chién lwge kinh doanh



4.2.

4.3.

4.4

5.1
5.2.

5.3

411
4.1.2
4.1.3

421
4.2.2

43.1
43.2
4.3.3

44.1

4.4.2

443

TL1.

5.2.1
5.2.2
523

5.3.1
5.3.2

TL1.

Thi trudng san pham
Nguon luc
Muc tiéu va ké hoach
Phat trién chién lwgc
Qua trinh phat trién chién luoc
Phan tich tinh hinh hién tai
Ap lre canh tranh
M6 hinh nam lyc lugng canh tranh
Rao can gia nhap nganh
Nhén dién va phan Gmg véi nhitng d6i tha canh tranh tiém tang
T6 chirc hoc tap
Khaéi niém t6 chirc hoc tap
Vai tro cua td chire hoc tap trong hoach dinh va thyuc hién chién lugc
Quan i t6 chirc hoc tap
Tai liéu hoc tap
Doc chuong 6, gido trinh Business Marketing: Connecting Strategy,
Relationships, and Learning; Dwyer R. and Tanner J.; McGraw-Hill/lrwin, 4th
Edition (2008)

CHUONG 5
CHINH SACH SAN PHAM
Phin loai san pham
Quan tri sin phim
Chu ky séng san pham
Chién lugc san pham
Danh muyc san phdm
Phat trién sain phdm moi
Riii ro va quyét dinh phat trién san pham méi
Qué trinh phat trién san pham moi
Tai li¢u hoc tap
Poc chuong 8, gido trinh Business Marketing: Connecting Strategy,

Relationships, and Learning; Dwyer R. and Tanner J.; McGraw-Hill/lrwin, 4th



6.1.

6.2

7.1.

7.2.

6.1.1
6.1.2
6.1.3
6.1.4
6.1.5
6.1.6

6.2.1
6.2.2
6.3.3

TL1.

7.1.1
7.1.2

7.2.1
7.2.2
7.2.3
7.2.4

Edition (2008)

CHUONG 6
CHINH SACH GIA
M6 hinh quan tri gia
Yéu td ciu
Yéu t6 chi phi
Yéu tb canh tranh
Van dé chién luge
Yéu t6 thuong mai
Yéu t6 phap ly
Chién lwgc thwong lwong
Canh tranh
Cong tac
Thich nghi
Tai li€u hoc tap
Poc chuong 14, gidao trinh Business Marketing: Connecting Strategy,
Relationships, and Learning; Dwyer R. and Tanner J.; McGraw-Hill/lrwin, 4th
Edition (2008)

CHUONG 7
CHINH SACH PHAN PHOI
Quin tri kénh va quan tri chudi cung g
Dic diém kénh phan phdi trong thi truong to chirc
Céc loai kénh phan phéi
Thiét ké kénh phén phéi
Xac dinh va dy doan nhu cau
Tao vién canh cho kénh phan phéi
banh gia céac lya chon

Trién khai thyc hién va quan 1i



8.1.

8.2

8.3.

9.1.

TLI1.

8.1.1
8.1.2
8.1.3

8.2.1
8.2.2
8.2.3

8.3.1
8.3.2
8.3.3
8.3.4
8.3.4

TL1.

9.11
9.12
9.13

Tai li¢u hoc tap
Doc chuong 9, gido trinh Business Marketing: Connecting Strategy,
Relationships, and Learning; Dwyer R. and Tanner J.; McGraw-Hill/Irwin, 4th
Edition (2008)

CHUONG 8
CHINH SACH TRUYEN THONG CO PONG
Chién lwgc truyén thong marketing tich hop
Qua trinh truyén thong marketing tich hop
Céc hinh thirc truyén thong
Ngan sach cho truyén thong
Truyén thong dén thi trejomg to chirc
Quang cao
Quan h¢ cong chiing
Thuong mai
Ban hang va quan tri ban hang
Bén hang va ban chat ctia ban hang chuyén nghiép
Vai trd ban hang trong to chirc
Chién lugc ban hang va quan hé khach hang
T chuc luc luong ban
Quan tri lyc lugng ban
Tai liéu hoc tap
Poc chuong 11, 12, va 13, giao trinh Business Marketing: Connecting Strategy,
Relationships, and Learning; Dwyer R. and Tanner J.; McGraw- Hill/lrwin, 4th
Edition (2008)

CHUONG 9
QUAN TRI QUAN HE KHACH HANG TO CHUC
Panh gia nd lwc marketing
TAm quan trong clia viéc danh gia
Hé théng kiém soat

Qua trinh thiét 13p tiéu chuan



9.1.4 Céc cong cu do luong
9.2. Duy tri va tdi da héa khach hang
9.2.1 Ban chat ctia khach hang t6 chirc
9.2.2 Xéc suat duy tri khach hang va gia tri khach hang
9.2.3 Quan tri quan h¢ khach hang
9.2.4 Nghién ctru sy hai long ctiia khach hang

Tai liéu hoc tap
TL1. BDoc chuong 10, 15 va 16, gido trinh Business Marketing: Connecting Strategy,
Relationships, and Learning; Dwyer R. and Tanner J.; McGraw- Hill/lrwin, 4th
Edition (2008)

14. Ma tran quan hé chuin diu ra va néi dung (chwong) hoc phan
i AN ™ < Lo
Chuong @) @) le) @) O
| | 3 | 3
@) @) @) @) @)
1. Tong quan vé marketing B2B X X X X

2. Hanh vi mua cta khach hang to chirc

X
X
X
X

3. Phan doan thi truong td chirc va lva chon thi truong muc

X
X
X

tiéu

4. Chién lugc marketing B2B

5. Chinh sach san pham
6. Chinh sach gia
7. Chinh sach phan phoi

8. Chinh sach truyén thong co dong

X | X | X | X|X]|X
X | X | X | X|X]|X
X | X | X | X|X]|X

9. Quan tri quan hé khach hang t6 chtrc

15. Mbi quan hé giira chuin diu ra hoc phin (CLO) va phojong phap giang day, hec
tap (TLM)



Tén phwong phap giang day,hoc | Nhém phwong 318 I8 8 '8
STT | Ma tap (TLM) phap oo |o oo
1 TLM1 | Giai thich cu thé 1
2 TLM2 | Thuyét giang 1
3 TLM3 | Tham luan 1
4 TLM4 | Giai quyét van dé 2
5) TLM5 | Tap kich ndo 2
6 TLM6 | Hoc theo tinh hudng 2
7 TLM7 | Dong vai 3
8 TLM8 | Tro choi 4
9 TLM9 | Thuc tap, thuc té 4
10 | TLM10 | Tranh luan 4
11 TLM11 | Thao luan 5
12 | TLM12 | Hoc nhém 5 X | X|X|X
13 | TLM13 | Cau hoi goi m¢& 5
" TLM14 (]?(3110 e}gpnghién ctru/ Nghién ctu ; % | x| % X
15 TLM15 | Hoc truc tuyén 7
16 |TLM16 | Baitap ¢ nha 6 X | X|X|X
17 | TLM17 | Huéng dan 1
18 | TLM18 | Bicudién 3
19 | TLM19 | Mo phong 4
20 | TLM20 | Lép hoc lap ghép 5

16. Phan bo thoi gian theo s6 tiét tin chi cho 3 tin chi (1 tin chi = 15 tiét)

S4 tiét tin chi

Chuong Thuc
thur Tén chuong Ly hanh/ Tong
thuyét | thao luan sO
1 Tong quan vé marketing B2B 6 2 8
2 Hanh vi mua ctia khach hang to chirc 4 2 6
3 Phan doan thi truong t6 chirc va lua chon thi truong 2 1 3




muc tiéu

Chién lugc marketing B2B

Chinh sach san pham

Chinh sach gia

Chinh sach phan phdi

Chinh sach truyén théng c6 dong
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Quan tri quan hé khach hang t6 chuc
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17. Méi quan hé giira chuin dau ra hoc phian (CLO) va phuwong phap danh gia (AM)

Ma

Tén phwong phap danh gia

Nhom phwong phap

CLO1
CLO2

CLO3

CLO4
CLO5

AM1

Su tham gia trén 16p

AM2

Danh gia bai tap

X

AM3

K¥ nang trinh bay

AM4

Thuc hanh tai 16p

AMS

Bai thu hoach

AM6

Thi viét

AM7

Kiém tra trac nghiém

AMS8

Thi van dap

O O Nl o O & W N~

AM9

K§ ning giao tiép thong qua
van ban

N N N N N N P P -

10

AM10

Du an

11

AM11

Lam viéc nhom

12

AM12

Khoa luan tot nghiép

13

AM13

Danh gia dong cap

Al W W W

18. Ké hoach kiém tra, danh gia

TT

Tuan

Bai danh

gia

No6i dung

Hinh
thure

*)

1¢
(%0)

Chuin dau ra (**)

CbR

CbR
2

CDbR
3

CDR

CDbR




Céc bai tap

1- | thao luén, Chuong 20

12 | thuyét trinh | 1-9 AMI11 | % X X
canhan/nhém

13- | Duancudi | Chuon AM3 | 20

15 | ki (nhom) | g1-9 % X XXX
Thi két thuc | Chuong
hoc phan 1-9 AM9 | 60% X X X

Tong 100%

Xac nhin cia Khoa/By mén



